Digital Commerce

AN IDC CONTINUOUS INTELLIGENCE SERVICE

The Digital Commerce subscription marketing intelligence service examines the expansive competitive landscape of
global commerce. This research includes key trends and differentiating factors on the individual application level (such
as all-in-one products for commerce), the composed "system of systems" level (such as commerce engines
composed of modular microservice applications and integrations that create composable commerce systems), and
the digital platforms for transactions. This service includes expert analysis of the buying behavior of end customers
while purchasing products and services on digital channels to deliver Al-enhanced customer experiences designed to
extract maximum customer lifetime value (CLV). Digital Commerce CIS provides a worldwide perspective, looks at all
forms of digital commerce across all vertical industries and regional markets.

Markets and Subjects Analyzed

¢ Digital commerce applications that target businesses of all sizes e Complex configurable digital product experiences
and industries e Impact of AI/ML (including ML and generative Al), cloud, social,

e Headless and modular/composable digital commerce mobile, and Big Data technologies on vendor strategies for

e Proliferation of cloud-native software architectures in commerce employee, customer, supplier, partner, and asset engagement

e The growth trajectory of digital commerce and the forces driving that ~® Composable software for commerce, such as CPQ, payments and
growth (e.g., sustainable commerce, D2C, and channel explosion) billing, order and inventory management, web content management,

Al merchandising, PIM/PXM, digital shelf analytics; cart, payment;

e Tracking the convergence of sales and B2B commerce, marketing, A o e
and promotions; loyalty apps, and commerce gamification interfaces

and B2C commerce accelerated by generative Al

Core Research
« Digital Commerce Applications Vendor Shares, Forecasts, and  Systems Integrators in Modular Commerce Systems of Systems
Competitive Analyses

¢ IDC MarketScape: Digital Commerce Applications for B2B, B2C, and
B2B2C, CPQ, PIM, PXM, Personalization, and SaaS Marketplaces

e Opportunities to Leverage Al in Top-to-Bottom Commerce Operations

Large Marketplace and Social Media Platforms Facilitating
Transactions via Native Carts and Built-In Commerce Features

Loyalty and Retention: CX Technologies That Minimize CAC While
Providing Lift to CLV, ROAS, ACV, and Conversion Rates

* Headless Commerce Series e Impacts of International Regulation on Global Commerce Markets

« Digital Maturity Mapping of Commerce Composability Themes « Sustainable Digital Commerce

In addition to the insight provided in this service, IDC may conduct research on specific topics or emerging market segments via research offerings
that require additional IDC funding and client investment. To learn more about the analysts and published research, please visit: Digital Commerce.

Key Questions Answered

1. Whatis the growth potential of digital commerce vendors serving 5. What return on investment will businesses see by purchasing
SMB, midmarket, and enterprise customers? digital commerce applications?

2. Whatis the role of Al in commerce, and how can Al, ML, and 6. What role do systems integration and consultancy firms play in
generative Al be leveraged across the entire commerce stack? digital commerce system creation and operation?

3. How can merchants optimize digital checkout and payment to avoid 7. How do digital commerce technologies interact across the
unintended friction and provide an immediate lift to revenue? ecosystem and functional areas?

4.  What impact will regulation have on processes, software, and 8. What is product experience management, and how does this differ
strategies leveraged throughout the entire commerce/CX stack? from product information management?

Companies Analyzed

This service reviews the strategies, market positioning, and future direction of several providers in the digital commerce market, including:

Accenture, Adobe, Affirm, Afterpay, Aftership, Alibaba, AliExpress, Amazon, Autodesk, Blue Yonder, Brightcove, Capgemini, Coupa, Deloitte,
eBay, Epicor, Etsy, Facebook, Fujitsu, Google, Home Depot, IBM, Infor, Informatica, Infosys, Instacart, Intuit, Mailchimp, Meta, Microsoft, NetSuite,
Oracle, PayPal, Publicis Sapient, Qualtrics Product XM, Qubit, Rakuten, Salesforce, Shopify, Siemens Teamcenter, Sitecore, Squarespace,
Thompson Reuters, TikTok Social Commerce, Tmall, Twilio, Verifone (2Checkout), Walmart, Wayfair, WeChat, Wix, Wolters Kluwer, Worldpay (an
FIS company), Wrike, Wunderman Thompson, Xactly, Xait, XiaoHongShu, Xoxoday Plum, yayloh, YoKart, Zaelab, Zakeke, Zilliant, Zip (formerly
QuadPay), Zoho, Zuora
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