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AUCKLAND, October 17th, 2019 — IDC’ s Consumer Scape 360 Survey reports that 44% of New
Zealand consumers now primarily access the internet through afibre connection.

New Zealand' s adoption rate is more than doubl e the average worldwide rate of 20%, and second
only to Japan.1 Despite the worldwide average remaining the same asit was in 2018, New
Zeadland consumer adoption has seen an 11% increase in 2019 from 33% last year.

At the same time, New Zealand saw increased adoption of arange of paid digital services

in 2019. More consumers than the worldwide average are adopting video streaming, audio
streaming, and cloud storage services; the first year this has occurred. Fibre users are especially
likely to pay for these services, with higher adoption of each.

Richard Xu, associate market analyst at IDC, says this high adoption suggests that the average
New Zealand consumer is placing more value in the quality of their internet connections. The
increased value that consumers are placing on quality internet connectionsis driven by the
growing availability of premium digital services.

“New Zedand' s leading rates of fibre and paid digital service adoption highlights our
nation’s high level of digital fluency. It reinforces the notion that New Zealand consumers
areincreasingly valuing rich content in their digital lifestyles, preferring fast fibre internet
connections to run said content,” says Xu.
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The high fibre adoption rates reflect the success of New Zealand' s fibre rollout. The
Government's objective is to bring improved broadband to 99.8% of New Zealand's population
by 2023, with the build split into two stages. The first stage of the UFB build is closeto
completion, with local fibre company Chorus on track to finish its allocated portion before the
end of the year. Currently, 78% of New Zealanders can access UFB.

Xu saysthat there isalot of opportunity for internet service providers (1SPs) to develop a market
in this space with many viable options for different customers.

“Fibre is by far the fastest type of residential internet connection in New Zealand at the moment,
but mobile tethering and fixed wireless are viable aternatives. With Spark and V odafone
launching 5G networks in 2019, IDC expects to see these retailers start to offer faster fixed
wireless broadband and mobile data plans in urban areas as the speed and capacity on their
networksimprove,” says Xu.

According to Xu, better connectivity will be a strong driver for digitalised lifestylesin New
Zedland. Improved mobile connectivity will better equip consumers to adopt smarter devices
and potentially have less reliance on a fixed connection.2 Activities, such as remote working,
are enabled as aresult. This poses a challenge to traditional network cable wholesalers which
will need to clearly define the strengths of their established products, or develop new innovative
products, to meet customer demand.

Notes:



1. Worldwide refersto the 19 countries surveyed — New Zealand, Australia, Vietnam, China,
South Korea, Japan, Russia, Poland, Turkey, Sweden, United Kingdom, Germany, France, South
Africa, India, Brazil, Mexico, United States and Canada.

2. IDC defines smart devices as any device that can connect to the internet and has the ability to
run rich-featured operating systems
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About IDC Consumer Scape 360°

IDC ConsumerScape 360° is an annual survey of 19 countries and over 30,000 respondents. The
survey was conducted in March/April this year and surveyed 1,400 New Zealand consumers.
The survey focus is on consumer electronics adoption and digital services. In order to qualify for
the survey respondents must be aged 18 or older, not employed in market research advertising,
electronics, high tech or IT and must own at least one of a TV, PC, mobile phone or tablet device.
IDC releases a number of reports using this data which focus on the transformation of the New
Zealand consumer over time, and in comparison, to other countries surveyed.

About IDC

International Data Corporation (IDC) isthe premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysisand insight helps I T professional's, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded in
1964, IDC isawholly-owned subsidiary of International Data Group (IDG), the world's leading
media, data and marketing services company that activates and engages the most influential
technology buyers. To learn more about IDC Australia, please visit https.//www.idc.com/anz.
Follow IDC New Zealand on Twitter at @ IDC NewZealand and Linkedin.

For further information, please contact:
Richard Xu

Associate Market Analyst

IDC New Zedand

+64 9 374 6697


http://www.idg.com/
https://twitter.com/IDCNewZealand
https://www.linkedin.com/company/idc-australianewzealand/?originalSubdomain=nz

rxu@idc.com

About IDC

IDC is the premier global provider of market intelligence, advisory services, and

events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
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