IDC Indonesia: Smartphone Market Posts a New Record Low in Shipments
Impacted by COVID-19

JAKARTA, May 18, 2020 - In the first quarter of 2020, the
Indonesia smartphone market shipped 7.5 million units,
declining by -7.3% year over year (YoY) and -24.1% quarter
over quarter (QoQ), hitting a new record low in the last two
years, according to IDC’s Quarterly Mobile Phone Tracker.
The decline was caused by seasonality but mainly the impact
of the COVID-19 pandemic in the last few weeks of the
quarter that affected the market further.
Some of the brands were able to maintain their businesses
because of local production facilities and a safe buffer of
component supplies for the first two months of the quarter,
with supply disruptions only experienced in March. At the
same time, signs of a market slowdown also started around
March as the government started to implement measures,
such as limited social activities and the closure of retail
outlets, to contain the spread of the COVID-19 virus, resulting
in a lower demand for smartphones.
“As Ramadhan draws near and with the COVID-19 pandemic
spread still yet to be contained domestically, the Indonesian
smartphone market will continue to experience turbulence
caused by various economic factors until 3Q20, at least
before the market starts to see signs of stability again,”
says Risky Febrian, Market Analyst for client devices, IDC
Indonesia.
“Despite the turbulence, the implementation of the
international mobile equipment identity (IMEI) registration
regulation continues to be an ongoing positive factor for the
local smartphone industry as it aims to reduce the imports
of gray units and promote the consumption of smartphones
made locally in Indonesia, which will benefit the local industry
over the long term," adds Febrian.
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Figure 1

Indonesia Top-5 Brand Highlights
vivo became the market leader for
the first time in 1Q20 by focusing
on its marketing campaigns and
various promotional campaigns
for its low-end and midrange
smartphones, which were wellsuited for the price-conscious
Indonesian market.
OPPO continued to ship its A
series, which was its volume driver
in 1Q20, while diversifying its
range of smartphones into the
high-end series. Although this
provided the market with variety,
the price tags on these models
made it difficult for large quantities
to be sold in the market.
Samsung refreshed its lineup
and continued to be one of the
top players in the country with its
affordable Galaxy A series. Due
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to the impact of the pandemic, it
recorded lower shipments in 1Q20.
Xiaomi Indonesia’s fanbase
remained strong and continued to
have a range of affordable models
in the market, which appealed to
consumers.
realme’s performance was affected
by the pandemic, resulting in lower
shipments in 1Q20. It continued to
be competitive by introducing new
models into the market and grew
its brand presence online through
various digital marketing initiatives.
-EndsAbout IDC Trackers
IDC Tracker products provide
accurate and timely market size,
vendor share, and forecasts
for hundreds of technology
markets from more than 100
countries around the globe. Using
proprietary tools and research
processes, IDC's Trackers
are updated on a semiannual,
quarterly, and monthly basis.
Tracker results are delivered
to clients in user-friendly excel
deliverables and online query
tools.
About IDC
International Data Corporation
(IDC) is the premier global
provider of market intelligence,
advisory services, and events
for the information technology,
telecommunications, and

- 3-

consumer technology markets.
With more than 1,100 analysts
worldwide, IDC offers global,
regional, and local expertise
on technology and industry
opportunities and trends in over
110 countries. IDC's analysis and
insight helps IT professionals,
business executives, and the
investment community to make
fact-based technology decisions
and to achieve their key business
objectives. Founded in 1964,
IDC is a wholly-owned subsidiary
of International Data Group
(IDG), the world's leading tech
media, data and marketing
services company. To learn
more about IDC, please visit
www.idc.com. Follow IDC on
Twitter at @IDC and LinkedIn.
Subscribe to the IDC Blog for
industry news and insights: http://
bit.ly/IDCBlog_Subscribe
IDC is a subsidiary of IDG, the world’s leading technology
media, research, and events company. Additional information
can be found at www.idc.com. All product and company
names may be trademarks or registered trademarks of their
respective holders.
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