IDC Insight: Meitu and Xiaomi Partnership Points to Consolidation in China’s
Smartphone Market

BEIJING, November 22nd, 2018 -- Meitu Inc., a company best known for its selfie app, and
Xiaomi Inc., a leading smartphone maker, announced on November 19 a strategic partnership
to jointly launch Meitu-branded phones and other smart devices in a move that IDC believes
will have a far-reaching impact on the brand development of Meitu and Xiaomi as well as the
smartphone market as a whole.
The Meitu-Xiaomi partnership should help both parties expand their customer base and signals a
further consolidation in the highly competitive Chinese smartphone market, IDC believes.
IDC expects the tie-up to impact the two companies and the smartphone market in the following
ways:
1. Over the last year, Xiaomi has stepped up its efforts to improve the camera capabilities of
its products and has done a lot in AI-powered photography R&D. Leveraging Meitu’s image
processing technologies and selfie algorithms will help Xiaomi further boost its AI-powered
photography and photo quality and reduce its gap with leading vendors such as Huawei.
2. Introducing the Meitu brand which is popular among female users will bring more female
customers to Xiaomi whose users are overrepresented by male users, thus covering wider
demographics.
3. Introducing the Meitu brand enables Xiaomi to offer greater diversity of smartphone products
under multiple brands and series, including Redmi, Xiaomi, Black Shark, Pocophone, and Meitu.
Xiaomi is gradually forming a multi-brand portfolio targeting different user groups, thereby
laying the foundation for it to compete in the market in the long term.
4. Through Xiaomi’s sales network, Meitu’s software products will reach a larger group of
customers via smartphones. Moreover, licensing its hardware business to Xiaomi allows Meitu to
focus on software development and the upgrade of its image processing technologies.
5. With the top five vendors in China’s smartphone market taking up a nearly 83% market share,
the growth potential will increasingly diminish for small vendors in areas such as marketing
and supply chain resource integration. Going forward, more small vendors are expected to seek
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strategic cooperation with large vendors and drive consolidation in the China’s smartphone
market.
Figure 1

Meitu Inc. was founded in Xiamen in 2008 as a developer of selfie apps such as MeituPic and
BeautyCam, and has been focused on selfie algorithm development. In 2013, the company
ventured into the smartphone market and launched smartphones targeting female users and the
selfie market. Despite a higher profit per phone sold and a higher brand premium, the company
has become increasingly marginalized in China’s dog-eat-dog smartphone market due to its
meager shipments. According to IDC’s Worldwide Quarterly Mobile Phone Tracker, Meitu only
had a 0.5% market share in China with shipments of approximately 1.5 million units as of the
third quarter of 2018.
- END About IDC Trackers
IDC Tracker products provide accurate and timely market size, vendor share, and forecasts
for hundreds of technology markets from more than 100 countries around the globe. Using
proprietary tools and research processes, IDC's Trackers are updated on a semiannual, quarterly,
and monthly basis. Trackers offers timely and critical intelligence to aid our clients in strategic
and tactical planning to compete effectively in China.
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About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysis and insight helps IT professionals, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded
in 1964, IDC is a subsidiary of IDG, the world's leading technology media, research, and events
company. To learn more about IDC, please visit www.idc.com. Follow IDC on Twitter at @IDC
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About IDC
IDC is the premier global provider of market intelligence, advisory services, and
events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
world's leading technology media, research, and events company. You can learn more
about IDC by visiting http://www.idc.com/.
IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
company. Additional information can be found at www.idc.com.
All product and company names may be trademarks or registered trademarks of their
respective holders.
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