China's Smartphone Market Dropped 7.5% in 2019 as Outlook for 2020 Remains
Challenging Due to Coronavirus, IDC Reports

BEIJING, February 11, 2020 – According to IDC’s Quarterly Mobile Phone Tracker, 366.7
million smartphones was shipped in China in 2019. This was a 7.5% decline from a year ago,
resulting from market saturation as well as a challenging economy. In 4Q19, 86.2 million units
shipped, down 15.6% year-on-year due to both Huawei’s large inventories as well as consumers
waiting for cheaper 5G smartphones. This was the market’s 11th consecutive quarterly decline
and its 3rd consecutive annual decline.
Figure 1

“In 2019, vivo was able to surpass OPPO for the number two spot, as the latter struggled to refine
the positioning of its Reno series, while the former did well with its new mid-range iQOO and
S series as well as 5G models,” says Will Wong, Research Manager for Client Devices at IDC
Asia/Pacific. Wong adds, “In 4Q19, both Huawei and Apple gained share over the same period
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one year ago as a result of their strong branding. Nevertheless, the Wuhan coronavirus could have
a Black Swan effect on the market in the first half of 2020."
Figure 2

2019Q4 Top 5 Smartphone Vendor Highlights:
• Huawei’s flagship Mate 30 series and 5G products helped sustain its strong performance,
though sell-out has been limited by the high prices of its 5G handsets. The vendor’s strong brand
appeal and channel management continued to be the growth driver, but the heavy inventories will
remain a challenge to the vendor.
• vivo continued to target the mid-range segment by positioning its iQOO and S series in different
channels. iQOO series mainly targeted tech-savvy users in the online channel, while the S series
focused on the offline channel after the mid-range X series was repositioned as a high-end
product.
• OPPO’s A series continued to be the vendor’s main driver in 2019Q4. Although OPPO
launched 8 models for the Reno series in 2019 to target both mid-range and high-end segments,
more marketing initiatives will still be needed to improve product positioning and awareness.
• Apple climbed to the fourth position in 2019Q4. Its competitive pricing strategy continued to
help it compete with Huawei, while the increased focus on the eTailer channel also enhanced the
vendor’s performance during the Singles’ Day shopping festival.
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• Xiaomi continued to face challenges in strengthening its partnerships with offline channel
players. The vendor’s performance has been largely supported by its low-end Redmi series, but
this has also urged Xiaomi to target different consumer segments, such as young females, for its
Mi and CC series to avoid direct competition.
Figure 3

The coronavirus outbreak impacted the Lunar New Year’s shopping season in late January and is
also expected to have adverse effects in the following months. IDC expects China’s smartphone
shipments to drop more than 30% year-on-year in 2020Q1, not to mention create uncertainty in
product launch plans, the supply chain, and distribution channels, in the mid and long term.
“5G handsets will require lower pricing, better 5G network coverage, and attractive use cases to
create a good value proposition for consumers. The innovation and 5G-related offerings from the
whole ecosystem will play an important role in stimulating the demand for 5G products,” says Xi
Wang, Research Manager for Client System Research at IDC China.
-EndsAbout IDC Trackers
IDC Tracker products provide accurate and timely market size, vendor share, and forecasts
for hundreds of technology markets from more than 100 countries around the globe. Using
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proprietary tools and research processes, IDC's Trackers are updated on a semiannual, quarterly,
and monthly basis. Tracker results are delivered to clients in user-friendly excel deliverables and
online query tools.
About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysis and insight helps IT professionals, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded
in 1964, IDC is a wholly-owned subsidiary of International Data Group (IDG), the world's
leading tech media, data and marketing services company. To learn more about IDC, please visit
www.idc.com. Follow IDC on Twitter at @IDC and LinkedIn. Subscribe to the IDC Blog for
industry news and insights: http://bit.ly/IDCBlog_Subscribe.
For more information on IDC's research and ICT market insights, follow us on WeChat:
Figure 4
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About IDC
IDC is the premier global provider of market intelligence, advisory services, and
events for the information technology and telecommunications industries. IDC helps IT
professionals, business executives, and the investment community make fact-based
decisions on technology purchases and business strategy. Over 775 IDC analysts in
50 countries provide global, regional, and local expertise on technology and industry
opportunities and trends. For more than 40 years, IDC has provided strategic insights
to help our clients achieve their key business objectives. IDC is a subsidiary of IDG, the
world's leading technology media, research, and events company. You can learn more
about IDC by visiting http://www.idc.com/.
IDC is a subsidiary of IDG, the world’s leading technology media, research, and events
company. Additional information can be found at www.idc.com.
All product and company names may be trademarks or registered trademarks of their
respective holders.
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