Economic Challenges Cause Decline in Africa's Smartphone Market

Johannesburg – Africa's smartphone market saw a 7.1% decline in shipments quarter on quarter
(QoQ) in Q1 2019 to total 21.5 million units, according to the latest insights from International
Data Corporation (IDC). The global technology research and consulting firm's recently published
Quarterly Mobile Phone Tracker shows the continent's two biggest markets – Nigeria and South
Africa – underperformed due to seasonal effects, posting QoQ declines of 14.7% and 23.4%,
respectively.
"While Africa's smartphone market experienced a QoQ decline, shipments actually increased
5.6% when viewed year on year (YoY)," says Arnold Ponela, a research analyst at IDC. "The
YoY increase indicates that the market is showing some signs of improvement, while the QoQ
decline can be attributed to the traditionally weaker performance of Q1 versus the seasonal
buoyancy of Q4, in addition to disappointing results in some large markets."
Nigeria saw smartphone shipments of 2.3 million units in Q1 2019, down 11.9% YoY. The
country's poor performance can be attributed to a three-week embargo on shipments of Chinese
mobile phone brands into the country, which negatively affected major market players. Economic
activity is usually slow in the first quarter and in Q1 2019 it was further exacerbated by
widespread insecurity and the one-week postponement of the general election.
South Africa's overall mobile phone market contracted 4.0% YoY in Q1 2019 to total 4.7 million
units. "The decline can be attributed to seasonal factors, with Q1 traditionally being the slowest
quarter of the year," says Ponela. "There was also an issue with overstocking in the channel
because of the buoyant volumes seen during Q4, traditionally the strongest, when demand is
stirred by Black Friday and the Christmas season."
Africa's smartphone market continues to be spurred by the growing popularity of low-end to midrange devices. Transsion brands (Tecno and Itel) top these segments and remain the continent's
leaders in terms of overall smartphone shipments, together accounting 33.1% of the market's
volume in Q1 2019. Samsung followed in second place with 24.5% unit share. Huawei ranked
third with a unit share of 11.8%. "With most of the continent's markets experiencing numerous
economic challenges, it is clear that cheaper phones offering better value will increasingly
dominate the market," says Ponela.
In the feature phone space, shipments were down 5.8% QoQ and 0.3% YoY in Q1 2019, with
shipments totaling 31.6 million units. Feature phones still constitute a significant 59.9% share of
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the total mobile phone market due to their relative affordability and durability, and they continue
to play an important role in connecting even more Africans to the internet. Transsion brands
Tecno and Itel continue to dominate the feature phone landscape with a combined unit share of
59.7%, followed in third place by HMD with 9.2% share.
Looking ahead, IDC expects Africa's overall mobile phone market to total 50.9 million units in
Q2 2019, reflecting a YoY decline of 5.3% caused by sharp downturns in most countries. "Africa
is susceptible to challenging local macroeconomic environments as well as to the global tensions
surrounding international trade," says Ramazan Yavuz, a research manager at IDC. "Another
factor is the rise of protectionist measures aimed at controlling smartphone shipments in multiple
countries, which causes sudden short-term swings in the market's performance."
IDC's research shows that 4G LTE networks are continuing to spread their reach in Africa, with
shipments of 4G LTE devices increasing 15.1% YoY in Q1 2019 to constitute 67.1% of the
smartphone market. "A drop in prices for entry-level 4G phones and discounted tariff and data
plans on the operator side are driving this growth," says Yavuz. "However, despite the rapid
penetration of 4G handsets, 2G and 3G mobile devices remain resilient as an economical option
for price sensitive consumers."
About IDC
International Data Corporation (IDC) is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer
technology markets. With more than 1,100 analysts worldwide, IDC offers global, regional, and
local expertise on technology and industry opportunities and trends in over 110 countries. IDC's
analysis and insight helps IT professionals, business executives, and the investment community
to make fact-based technology decisions and to achieve their key business objectives. Founded
in 1964, IDC is a subsidiary of IDG, the world's leading technology media, research, and events
company. To learn more about IDC, please visit www.idc.com. Follow IDC on Twitter at
@IDC.
IDC in the Middle East, Africa, and Turkey
For the Middle East, Africa, and Turkey region, IDC retains a coordinated network of offices
in Riyadh, Nairobi, Lagos, Johannesburg, Cairo, and Istanbul, with a regional center in Dubai.
Our coverage couples local insight with an international perspective to provide a comprehensive
understanding of markets in these dynamic regions. Our market intelligence services are
unparalleled in depth, consistency, scope, and accuracy. IDC Middle East, Africa, and Turkey
currently fields over 130 analysts, consultants, and conference associates across the region. To
learn more about IDC MEA, please visit www.idc-cema.com. You can follow IDC MEA on
Twitter at @IDCMEA.
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