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Always Connected 
How Smartphones and Social Keep Us Engaged 

What was the Client Challenge? 
•  People have a universal need to connect with others. Facebook sought to understand 
how smartphones and social keep us engaged and how we value this connectedness. 

 

What was the IDC Custom Solution? 
• IDC conducted an extensive online survey of 1,000+ 18-44 year old iOS and Android 
smartphone owners in the US each day for 1 week for a total number of respondents of 
7,446 

• The study was designed to understand how smartphone owners use their phones over 
the course of a day, with an emphasis on social and communication applications and 
services. 
 

What were the Measureable Results? 

Facebook was able to: 

• Release the study via their newsroom the afternoon of March 27th, 2013 and by that 
night, the first press stories picked it up (i.e. Business Insider used a page as their chart of 
the day)  

• Media kept referencing the study since the launch and it was used by Facebook to help 
feed the buzz of their Home launch, as they sent out invites for that on March 29th, 2013. 
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Posted in FB 

Newsroom 
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Based on 

rigorous 

methodology 
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Survey findings 

delivered in 

infographic-like 

report format 
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Press Coverage 

carried through the 

launch of 

Facebook “Home” 



Always Connected 
How Smartphones and Social Keep Us Engaged 

7 

Extensive 

Media 

Coverage 
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Media 

Coverage 



Go-to-Market with IDC 

 For more information contact your IDC Account 

Representative or a Custom Solutions 

Representative: 

 

• Steve Fontaine, Group Vice President, IDC Custom 

Sales sfontaine@idc.com 
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