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Always Connected

How Smartphones and Social Keep Us Engaged

What was the Client Challenge?

People have a universal need to connect with others. Facebook sought to understand
how smartphones and social keep us engaged and how we value this connectedness.

What was the IDC Custom Solution?

IDC conducted an extensive online survey of 1,000+ 18-44 year old iOS and Android
smartphone owners in the US each day for 1 week for a total number of respondents of
7,446

The study was designed to understand how smartphone owners use their phones over
the course of a day, with an emphasis on social and communication applications and
services.

What were the Measureable Results?

Facebook was able to:

Release the study via their newsroom the afternoon of March 27™, 2013 and by that
night, the first press stories picked it up (i.e. Business Insider used a page as their chart of
the day)

Media kept referencing the study since the launch and it was used by Facebook to help
feed the buzz of their Home launch, as they sent out invites for that on March 29, 2013.
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http://newsroom.fb.com/News/588/IDC-Study-Mobile-and-Social-Connectiveness
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I a c e b o o k ® An IDC Research Report, Sponsored By Facebook

IDC Study: Mobile and Social = Connectiveness

Today IDC is releasing a new study, sponsored by Facebook, revealing how mobile and socisl
together are driving greater connectedness — and having a huge impact on our lives. People
have a universal desire to share and connect with friends at almost all hours of the day. Check

out the data here,
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n This Study

In this latest research study from IDC, sponsored by Facebook, we
conducted an online survey of 7,446 18-44 year old iPhone and
Android smartphone owners in the US. over the course of one
week in March. We surveyed more than 1,000 people each day.

This study was designed to understand how smartphone owners
use their phones over the course of a day and the week, with an
emphasis on social and communication applications and
services. Because of this, the applications list was not designed to
be exhaustive of all mobile application categories.
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Executive Summary

Think about your typical day. When do you feel the most
or least connected to people, infarmation and

the world around you?

In this study from IDC, sponsored by Facebook, the key
finding is that mobile + social = connectedness.
Smartphones, coupled with rich applications and

U.S. Smartphone Users (Milllang)

U.S. Population Usin,
Smartphones: 67.8

maobile data services, allow us to connect with our

family, friends and community from the moment we

2013

wake up until the end of our day. Our research shows torejertad)

that, rather than feeling overwhelmed by it, we enjoy s o Users
[mi ilons!

LS. Population Using

Smartphones: 57.3%

and value this increased social connectedness.

Today, half of the total US population uses
smartphones. The convenience of being able to
interact with anyone, anytime, anywhere, makes the

phone a more critical toal than ever before. » i S Smarmhone Uses
= lilllons)
us. Pnpulatlnn Using
Srmartphones: 49.4%
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Survey findings
What Do You Do When g : :
You First Wake (o2 delivered in

Our interaction with each other through our phone
soon as we awake, Within the first 15 minutes of wa
4 out of 5 smartphone owners are checking their

Infographic-like
report format

Always Connected H
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armong these people, nearly 80% reach for their phg

doing anything else. These statistics alone drive hon . ¥ of
of and reliance on smartphones. A Da |n The I_I e O

. O U r S m a rt p h O n eS Always Connected How Srmartphones And Social Keep Us Engagec
M J 79% of respondents have their phone on or near them fol e e

Using Facebook Helps Us
*"i‘" Connect & Stay Connected

our phones to connect, be productive, etc. the more value is d
value makes our phones and applications stickier, which in tur

= 5 #n m Within the first 15 11
w w w w waking up, 4 out of 60%
owmners are checking 1 50%

40% Facebook ranks as a top 3 activity done on smartphones, 70% of respondents use it. Among these
_ IDC 30% Facehook people, 61% use it each day. Reading ane's news feed is the top activity at 77%
he Pt 20% 18-24 year olds use more services on Facebook, especially directly messaging with individuals
10% and groups and sharing pictures and videos.
— — With the exception of reading one'’s news feed —which is a great phone snacking activity — every
Whil getting While other Facebook service has higher usage levels over the weekend (Friday-Sunday), demonstrating
sehoel or o werk of its role in communication, sharing and engagement in our most impartant relationships.
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What Facebook Moblle Users Are Doing carried through the
launch of

Checking newsfeeds, replving to friend statuses and finding new apps, a new

study found. ‘ FpEE— FacebOOk “Home”
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Them American Mobile Users Spend Lots of Time on

Facebook
Adam Grant
W Tweet < 0 YLike [ Be the first of your friends to like this.
Published: 03/28/2013 02:00:02 PM EST in Surveys & Stats 0 comments

According to a recent study by IDC, a good chunk of the American
population spent arguably too much time using the mobile app I
version of Facebook.

Slightly less than 7,500 Americans aged 18-44 participated in this
research, which featured an array of questions regarding one’s
maobile phone usage during the course of a single week in March.
Koot This Seres
Results showed that 70% of those polled are classified as
frequent Facebook users, with half of that batch checking outthe
social media app every day. On average, the app is visited 13.8

= 3 . times a day, for an average of two minutes and twenty-two seconds each time. For those doing the math at home,
Our annual guidstothestatg ., doc o oeois o oip o
of innovation in our economy,
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STUDY: How Addicted Are We To Faceboo s
Justin Lafferty on March 27, 2013 7:33 PM -

We know that Facebook has roughly 618 million mobile users, but
how are they interacting with the social network from their
smartphones? A comprehensive study by Facebook and IDC
shows that most users on mobile check their News Feeds
frequently. Several users copped to checking Facebook from their
phones at the movies and while they're at the gym.
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The study notes that the number of smartphone owners is quickly
growing. Last year, there were 155.1 million smartphone users in
the U.S., which should rise to 181.4 million by the end of this year
and 222.4 million by 2017. Many of these people check Facebook

from their phones.

Facebook's IDC Survey Highlights the Social
Connectedness of the Mobile User

hriskni Mar 27, 2013

Facebook and IDC polled 7,446 'OS_ and Android users, who were 18 to 4?‘ Cloud Enable Your Business Today — Learn What Rackspace Open Cloud
70 percent of them used Facebook’s mobile application (61 percent used it Can Do

How these people used Facebook mobile most often:
= . Earlier this month, IDC followed thousands of iPhone and Android f book
users to discover their social habits and how they use smartphones to aceboo!

communicate. The answers won't really shock you, but the numbers are

pretty impressive all the same.
Facing the Future
Analyze the Future

In a 25-page PDF research document entitied "Always Connected, How Smartphones
and Social Keep Us Engaged", Facebook and IDC tracked the habits of almost 7,500
1 U S smartphone users over a week in March 2013 Havina alreadyv proiected massive
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Consumers Are Addicted To Facebook 62 SEND US A TIP!
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How Addicted Are We To

Facebook Mobile? (IDC via

AllFacebook)

We know that Facebook has MOSt POpUIar Actl\"mes u

roughly §13 milion mobile OI“I Smartphones 6 §

users, but how are they e, g
interacting with the social &

network from their o e
smartphone? A comprehensive
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study by Facebook and IDC
shows that most users on a
mobile check their Hews Feed L
frequently. Several users

copped to checking Facebook

from their phone at the movies e
and while they're at the gym.
i Facebook and IDC polled 7,445 i0S and Android users, who were 18 to 44 years old, finding
— ID that 70 percent of them used Facebook's mobile application (61 percent used it every day)
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Go-to-Market with IDC

= For more information contact your IDC Account
Representative or a Custom Solutions
Representative:

Steve Fontaine, Group Vice President, IDC Custom
Sales sfontaine@idc.com
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